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Home Care Redefined

Home Care Redefined details how the sanctuary of “Thome” is evolving — and how the ways people relax, clean, and cope
are changing along with it. Ever tuned in to consumers, Clorox tells the story of home care, both today and tomorrow.

Consumers are spending more time at home Holistic approach to health & wellness is growing
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People are beginning to see cleaning as a tool for their
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