The Clorox Company
Supplemental Volume Growth Information
Restated For Discontinued Operations Treatment

% Change vs. Prior Year
Business Unit FYO4 FYO5 Major drivers of change

Q1 Q2 Q3 Q4 FY Q1 Q2

Increased Clorox2 shipments behind promotional and marketing activity, offset

0, 0, 0, 0, 0, 0, 0,

Laundry Care 2%\ 14% 9% 7% 8% 6% 0% by comparisons against prior year launch of Clorox Bleach Pen.
Strong growth behind marketing and promotional activities supporting Clorox

Home Care * -2%| -1%| -4% 5% 0% 8%| 15% disinfecting wipes, and new toilet bowl cleaning products including Clorox
ToiletWand .

Water Filtration -13%| -2%| 21%| 21% 6% 0% 7% Continued share gains in both pour-through and faucet-mount segments.

Bags & Wraps 11% 9% 9% 7% 9% 14% 9% Strong growth bfehmd launch of Glad ForceFlex and merchandising support for
GladWare containers.

Total House_hold Products - 1% 5% 4% 6% 4% 8% 9%

North America *

Charcoal 9% 7% 7% 6% 7% -6% 4% Charcoal shipments increased behind merchandising and distribution gains.

Cat Litter 6% 506 4% 8% 6% 204 506 Ir?crgase.d shipments of both Fresh Step and Scoop Away brands behind new
distribution and strong promotional events.

Cat Litter, excluding divestitures 17% | 13% 4% 8% 10% 2% 5% Jonny Cat divested in Q2 FY03.

Auto Care -11%| -5%| -2%| -11%| -7% -12%| -4% Decline due to reduced merchandising and competitive activity.

Dressings & Sauces 15%| 109! 14% 706l 119 206 5% Recgrd Q2 s_hlpments pf H!dden Valley Ran_ch and K C Masterpiece brands_ _
behind distribution gains, increased advertising and incremental merchandising.

Total Specialty Products * 4% 4% 5% 3% 4% -3% 3%

Specialty, excluding Cat Litter divestitures 7% 7% 5% 3% 5% -3% 3%

Strong growth across most of Latin America behind new products, and category
Total International * 8% 4% 204 6% 5% 7%| 1296 and share growth across the division, and in Australia and New Zealand following
introduction of Clorox- branded home-care products.

Total Clorox * 3% 4% 4% 5% 4% 5% 8%
Total, excluding Cat Litter divestitures 4% 5% 4% 5% 5% 5% 8%
Total North America, excluding Cat Litter 3% 5% 4% 5% 4% 4% 7%

divestitures

* Volume for Soft Scrub and insecticides businesses transferred to Henkel has been excluded for all periods presented.




